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BIG PLANS: Firm wants to keep third place
with 10.4pc share of market

LIDIANA ROSLI
KUALA LUMPUR
bt@mediaprima .com.my

IA Public Takaful Bhd (AIA
ATakaful) intends to rope in

more Malaysians to get in-
surance coverage and protection
and is starting with the young urban
Bumiputeras through its numerous,
upcoming campaigns.

In an interview with Business
Times, newly appointed chief ex-
ecutive officer Elmie Aman Najas
said that the firm has big plans to
retain its third position in the local
takaful market, with its 10.4 per cent
share, and this is by targeting urban
Bumiputeras.

“Studies have shown that the in-

surance market, whether takaful or
conventional, is severely under pen-
etrated in Malaysia. However, there

are both pros and cons to this,” said
Elmie.

“The cons are that there are people
out there who are not protected.
Studies have shown that they need
coverage in the region of
RM200,000 and above, especially in
view of medical inflation running at
12 per cent per year.

“This is of course a concern. The
pros of it is that the market is ripe for
us to move into.”

He noted that AIA Takaful’s po-
sition is especially unique given that
it has the distribution power of its
major shareholders behind it, which
are by AIA Group Ltd at 70 per cent
and Public Bank Bhd (Public Bank)

and Public Islamic Bank Bhd col-
lectively holding the rest of the
stake.

“Our distribution channel via
Public Bank is strong and this gives
us the strength to reach across the
country. But, for the time being, we
are only focusing on urban Bumi-
puteras aged 25 to 45 as we view this
group as the ones with the spending
power and the need for takaful.

“The way the paradigm is shifting
in Malaysia is that the Malays are

increasingly becoming more reli-
gious now and we can see this more
in the urban Malays and we are
catering to this by the various cam-
paigns that we will launch later in
the year,” said Elmie.

Powered by:

)

iSENTIA




Headline
MediaTitle
Date
Section
Page No
Language
Journalist
Frequency

AIA Takaful eyes urban Bumiputeras

New Straits Times
25 Jul 2015
Business Times
B1,4

English

LIDIANA ROSLI KUALA LUMPUR

Daily

Full Color
74,711
240,000
429 cm?2
RM 14,788
RM 44,364

He said its basic portfolio of 21
products currently in distribution,
plus 14 riders attached to invest-
ment-linked plans (ILPs) are the
ones gaining the most traction ver-
sus the traditional products.

“We have seen a growth of 12 per

cent in ILPs versus traditional of-
ferings within the ILP sphere, while
traditional offering only grew by
some two per cent within the local
industry.

We also expect syariah-compliant
ILPs to replicate these numbers.

“We are already offering ILPs that
have enjoyed healthy take-ups, but
we expect that with more innovative
offerings in the pipeline, we will be
able to attract the urban Malays,”
said Elmie,

AIA Public Takaful chief executive officer Elmie Aman Najas says the company is solely focused on urban
Bumiputeras aged between 25 and 45 as it views this group as the one with the spending power. Pic by Aizuddin

Saad
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