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have been affected by the

and MCO,” he said at the “Sit Down
with AIA Malaysia’s Three CEOs”
media briefing session in Kuala
Lumpur yesterday.

AIA to enhance digital offering, recru

At the beginning of MCO, the 15t insurance and takatul provider to adopt 2 100%
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Ng said the group will con- Covid-19 outbreak last year.

employ new talents to  He also noted that AIA Malaysia
meet its demand and the need for  registered a 46% growth in new
new talents is vital due to the agent recruitment last year, while
digitisation of its sales since the the number of new takaful agents

He said the life insurance
penetration rate stood at 54% in

2020, while the takaful

tion rate increased by 1% year-
on-year to 16.9% last year against
15.9% in 2019.

i , Ng said the group
also created the "AIA Elite Aca-
demy” in December last year,
which was a first-of-its-kind pro-

lopment

recruits, including Elite Lite,

Elite/Elite Pro and Elite Premier

Leader with each programme

having its own entry require-

ments and criteria,” he noted.
Under the "AIA Elite

it more talents this year

jumped by 79% last year.
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place and shopping platform

on-boarding  Shopee.” he added.

awareness programmes are
needed among Malaysians to help
them plan a better future to protect
themselves.

“We need to continue educating
people on the whole insurance and
takaful system, as well as the solu-
tion provided, rather than just tell-

,  ing them about the products availa-

ble,” he said.

Currently, AIA Malaysia serves
four million customers nationwide,
Tion in 2020, of which RM10 million
was disbursed in relation to Covid-
19 dlaims.



